The Travel & Tourism
Industry in Vermont

A Benchmark Study of the Economic
Impact of Visitor Expenditures on
the Vermont Economy — 2003
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In Conclusion

The preceding information has, for the first time, set clear and defensible baseline
standards for the Vermont tourism industry. This information will allow us to set
annual performance targets and to better direct promotional resources.

To some it may seem difficult to compare the results of this study with long used data
from previous studies conducted by the University of Vermont. There are some critical
key differences that are essential for a complete understanding:

* While the UVM studies provide useful information about the characteristics and
travel activities of visitors, including their spending patterns, the studies were not
designed as part of a comprehensive analysis to determine the economic impact of
visitor activities.

* The UVM research employs different definitions of visitors in its survey work, and
therefore the results are not directly comparable to those reported here.

e The University’s research was not designed to independently reconcile direct
spending with comparable state revenues for tourism sectors.

The study provides a great deal of useful information and highlights some very
important facts, including:

e The Vermont tourism industry directly or indirectly employs 36,470 Vermonters
(approximately 1 in every 10 jobs).

= Direct spending by visitors adds $1.46 billion to the economy annually.

« Several sectors of the Vermont tourism economy are 2-3 times more dependent on
visitor spending than the national average.

» Visitor spending in 2003 contributed an estimated $181.7 million in tax and fee
revenues to the state of Vermont.

Analysis of this vital sector of the Vermont economy will be ongoing, looking
at different aspects in greater detail and using the same model for the sake of
consistency, comparability and defensibility. For greater detail, the complete
report, including appendices, can be found online on our industry website at
www.VermontPartners.org.
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