
Types of Agritourism Activities 

Each category of agritourism was offered in each state. The most common activity for every state was on-farm 
direct sales. As shown in the chart below, Vermont (86%) and Oregon (82%) had the highest number of 
respondents offering on-farm direct sales, higher than the national rate. The next most common experiences in 
each state except Vermont were educational experiences, and events and entertainment. These results are shown 
in the chart below, superimposed on the average responses from all states in the United States noted in red. 
 

 
 
 
 
 
 
 
 
 

 
 

 
 
 
 

Survey of Agritourism including On-farm Direct Sales  
in the United States 

https://www.uvm.edu/vtrc/agritourism-survey


 

 

State Product Comparisons 

The graphs below illustrate how the prevalence of specific crops, animal products, and value-added goods differ 
from state to state on responding farms. Additional information on each state can be found at the end of this 
document.  
 

Animals and Animal Products 

 
The prevalence of each type of animal raised varies from state to state, with each state standing out in one or more 
categories. A smaller percentage of farmers in each state raised beef cattle relative to responding farmers nationally, 
with the exception of Kansas, which had the highest rate of cattle raising of these states. Vermont and California 
both stand out for their higher-than-average 



 

 

Crops (cont’d) 
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Value-added Products 

 
Vermont had the highest percentage of farms producing dairy, followed by California. Oregon had the highest 
percentage of agritourism operations producing alcoholic beverages, followed distantly by California. Salsas, 
pickles, jams, jellies, and preserves were common products for many states in this comparison, including Kentucky, 
Tennessee, Kansas, and Oregon. Olive oil and/or nut or seed oils or butter was not prevalent on farms in any state 
in this comparison except California, where these products can be found on over a quarter of farms. The two 
southern states, Kentucky and Tennessee, were the most likely to provide baked goods. Kentucky and Vermont 
were more likely to offer cut and wrapped or processed meat than operations across the United States as a whole. 
No states offered animal fiber or fiber products at a rate higher than the national average, but among the states in 
this comparison, Tennessee and Kentucky were the most likely to offer these products. Finally, Kansas, Oregon, 
and Tennessee were the top 3 relative producers of beauty products.   
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