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Contracts, Grants and Sponsored Research

Grant

Venugopal, S., "The Offce of the Vice-President of Research Express Grant," Sponsored by
UVM, College/University, $2,960.00. (2016 - Present).

Awards and Honors

Sudman/Sheth Awardee for Research, University of Illinois Urbana-Champaign. (May 16, 2016).

TEACHING
Teaching Experience

The University of Vermont
BSAD 150, Marketing Management, 15 courses.
BSAD 196, Sustainable Marketing, 1 course.
BSAD 259, Sustainable Marketing, 1 course.
BSAD 290, Strategic Theme Capstone: SB, 3 courses.
BSAD 305, Sustainable Marketing, 2 courses.
MBA 301, Sustainable Brand Marketing, 3 courses.
MBA 304, Driving Innovation, 4 courses.
MBA 305, Sustainable Entrepreneurship in Action - Practicum, 1 course.

SERVICE
Department Service

Committee Member, Ad hoc committee on online programs. (2017).


