Intellectual Contributions
7KH 8QLYHUVUN RI QHUPRQ
-DQXDU\ "HFHPEHU

Book Chapters

Book, Chapter in Scholarly Book-New (Published)
1] OF,QIRVK % =KDQJ & Aging challenges in China’s workforce: demographic projections,
labor market dynamics and solutions

Book, Chapter in Scholarly Book-New (Published), GSB Tier: 8
11 OF,QIRVK % =KDQJ & Aging: the Role of Work and Changing Implications in the
United States and China 1HZ <RUN 6SUQJHU 3XEWLVKLQJ

Book, Chapter in Scholarly Book-New (Accepted)
=KDQJ & [Q SUHVWW Managing supplier participation in supply chain innovation 2[IRIG 3UHVV

Refereed Journal Articles

Journal Article, Academic Journal (Published), GSB Tier: 2

=DQJ / =KDQJ & /L - +XR * )DQ ; 7KH LQIOXHQFH RI VXSSIHU WWDQVDFILRQ VSHFLILF
LQYHVIPHQIV RQ LQIHUQDILRQDI EX\HU RSSRUIXQLYP HPSLLFD) ILQGLQJV IURP IRFD) VXSSILHWV LQ
&KLQD International Marketing Review

Journal Article, Academic Journal (Published), GSB Tier: 2

=KDQJ & =KHQJ 9 ; /Il - - ,V FRUODERUDILRQ D EHIlIHU ZD\ IR GHYHIRS WXV DIWHU
RSSRUIXQLYP" =IVILQIXLVKLQJ IlUP DQG ERXQGDU\ VSDQQHU RSSRUIXQLVP Industrial Marketing
Management, 82

Journal Article, Academic Journal (Published), GSB Tier: 2

-DQJ / =KDQJ & -DQJ ) ODIFKLQJ JRYHUQDQFH PHFKDQLVPV ZLIK IUDQVDFILRQ
VSHFLILF LQYHVIPHQI INSHV DQG VXSSIHU URIHV  $Q HPSLWLFD) VIXG\ RI FURVV ERUGHU RXIVRXUFLQJ
DUWDQJHPHQIV International Business Review

Journal Article, Academic Journal (Published), GSB Tier: 2

=KDQJ & %DL $ ; *X ) ) &RQIUDFI (HDUQLQJ LQ WKH DIIHUPDIK Rl H[FKDQJH
GLVUXSILRQV $Q HPSLLFDI VIXG\ RI UHQHZLQJ LQWHUILUP UHIDILRQVKLSY Industrial Marketing
Management

Journal Article, Academic Journal (Published), GSB Tier: 2
=KDQJ & /L - - +XDQJ < 6XVIDLQLQJ UHIDILRQVKLSV DIHU H[FKDQJH QRQFRRRSHUDILRQ
Marketing Letters

Journal Article, Academic Journal (Published), GSB Tier: 0
=KDQJ & ==X ) +HQNH - = /HYHUDJLQJ %RXQGDU\ 6SDQQLQJI &DSDELLILHY IR
(QFRXUDJH 6XSSIHU ,QYHVIPHQI  $ &RPSDUDILYH 6IIXG\ Industrial Marketing Management

Journal Article, Academic Journal (Published), GSB Tier: 0
=KDQJ & +HQNH - = 9LVvZDQDIKDQ 6 SHFLSURFIN EHIZHHQ EX\HU FRVIl VKDULQJ DQG
VXSSIHU ZINQJIQHVV IR LQYHWVI LQ IHFKQRIRJI\ International Journal of Production Economics

Journal Article, Academic Journal (Published), GSB Tier: 0

&DYXVJl) 6 7DPHU "HIQJRQX! 6 =KDQJ & &XUELQJ DRUHLIQ =LVILEXIRU 2SSRUIXQLYP
$0Q ([DPLQDILRQ RI 7UXVI &RQIUDFIV DQG 7KH /HJID) (QYWRQPHQI ,Q ,QIHUQDILRQD! &KDQQH!
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SHIDILRQVKLSV Journal of International Marketing, 12 KIS ZZZ DINSRQ
QN FRP $0$% GRL DEV ILPN

Journal Article, Academic Journal (Published)

+RQJ 5 =KDQJ & =KDQJ = +X = ,VEUDQG JIREDIQHVV FRPSDILEIH ZlIK EUDQG FRXQIU\ RI
RULJLQ™ $Q LQYHVILIDILRQ RI K\EUG EUDQG SRVUILRQLQJ VIUDIHJLHV IRV HPHUJLQJ PDUNHI EUDQGY
International Marketing Review

Journal Article, Academic Journal (Published), GSB Tier: 10

+XDQJ < 6UIQTXVI % =KDQJ & &DIDQIRQH 5 & $ OL[HG OHIKRG 6IIXG\ RI IIKH
(IIHFIV Rl *XDQ[L EHIZHHQ 6DIHVSHUVRQV DQG %X\HW RQ SHIDWHU 6XSSIHU SHIDILRQVKLSY 1Q
&KLQD Journal of Marketing Channels

Journal Article, Academic Journal (Published), GSB Tier: 20

=KDQJ & 9lVZDQDIKDQ 6 +HQNH-U - = 7KH %RXQGDU\ 6SDQQLQJI &DSDELIHY RI
3XUFKDVLQJ $JIHQIV LQ %X\HU 6XSSIHU 7UXVIl * HYHIRSPHQI Journal of Operations
Management, 29
KNS ZZZ VFHQFHGLHFI FRP VFIHQFH"BRE O,PJ BLPDJHNH\ % 9% *-1&

BFGL BXVHU BSlL 6 BRULJIQ VHDUFK BFRYHU ™ DiH
)} )} BVN YIHZ F ZFKS G*/E9(]
J6NIN PG GE H D E H DG H lH VGDUILFIH SGI
Journal Article, Academic Journal (Published), GSB Tier: 20
+HONH -U - - =KDQJ & ,QFUHDVLQJ 6XSSIHU " ULYHQ ,QQRYDILRQ MIT Sloan
Management Review KWS VIRDQUHYIHZ P HGX IIKH
PDJD]LQH DUILFIHV ZLQIHU LQFUHDVLQJ VXSSILHU GULYHQ LQQRYDILRQ

Journal Article, Academic Journal (Published), GSB Tier: 20

=KDQJ & +HQNH-U - = > UK = $ "R %X\HU &RRSHUDILYH $FILRQV ODWlIHU XQGHU
SHIDILRQD) BIVHVV*" (YLGHQFH IURP -DSDQHVH DQG 8 6 $VVHPEHUV LQ IKH 8 6 $XIRPRILYH
,QGXVIU\ Journal of Operations Management, 27
KNS LQNLQIKXE HIVHYLHU FRP UHIUHYH SLL 6 ;

Journal Article, Academic Journal (Published), GSB Tier: 10

+HONH - - - <HQI\XW 6 =KDQJ & 6XSSIHU 3ULFH &RQFHVVIRQV $ /RQJLIXGLQDI
(PSLULFDI BWXG\ Marketing Letters, 20
KNS  ZZZ VSUQJIHUILQN FRP FRQIHQI T zZ

Journal Article, Academic Journal (Published), GSB Tier: 10
=KDQJ & +X = *X ) ) ,QIUD DQG ,QIHVILVP &RRUGLQDILRQ RI ([SRUI ODQXIDFIXUHWV $
&IXVIHU $QDI\VLV RI ,QGLIHQRXV &KLQHVH ([SRUIHW Journal of International Marketing, 16

Journal Article, Academic Journal (Published), GSB Tier: 10
*UWIK = $ =KDQJ & &DYXVJIW 6 7 S$IULEXILRQV Rl LRQFRRSHUDILYH ,QFLGHQIV DQG
5HVSRQVH 6IUDIHJLHY 7KH 5R0H Rl 1DILRQDI &KDUDFIHU Journal of World Business, 41

KNSV ZZZ PVX HGX aJulll DUILFOHV --% *ULHUIK =KDQJ &DYXVJIW SGI
Journal Article, Academic Journal (Published), GSB Tier: 10
=KDQJ & *UIUK * $ &DYXVIW 6 7 7KH ZULIDIHG *LVVRIXILRQ Rl ,QIHUQDILRQDO
" IVILEXILRQ SHIDILRQVKLSY $ 3URFHVV )UDPHZRUN DQG 3URSRVUILRQV Journal of International
Marketing/American Marketing Association, 14 KIS ZZZ DI\SRQ
ILQN FRP $0$% GRL DEV ILPN

Journal Article, Academic Journal (Published)
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"L %HQHGHIR & $ &DIDQIRQH 5 - =KDQJ & ,QIHUQDILRQDO 7HFKQRIRJI\ 7UDQVIHU
ORGHI DQG ([SIRUDIRU\ 6IIXG\ LQ IIKH 3HRSIH V 5HSXEILF RI &KLQD International Marketing
Review (Special Issue on New Product Development), 20
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Conference Proceeding (Published), GSB Tier: 2

=KDQJ & &DYXVJW 6 7 $ *UWIIK * $ =KDR O Recuperative Strategies to Non-
cooperative Incidents in International Distribution Partnerships $FDGHP\ RI ,QIHUQDILRQDI
%XVIQHVV $PHULFDQ ODUNHILQJ $VVRFLDILRQ KIS ZZZ DINSRQ
QN FRP $0O$% GRL DEV ILPN

Conference Proceeding (Published)

=KDQJ & /L - +XDQJ < Relationship renewal after exchange disturbances: efficacy
of adjustments in formalization versus adjustments in socialization $PHUFDQ ODUNHILQJ
$VVRFLDILRQ

Conference Proceeding (Published)

=KDQJ & &DYXVIWN 6 7 “HIQRIXI 6 = The Role of Relational Governance and
Formal Governance on Foreign Distributor Opportunism in Diverse Legal and Institutional
Environment $PHUFDQ ODUNHILQJ $VVRFLDILRQ 6XPPHU (GXFDIRW &RQIHUHQFH 3URFHHGLQJIV

Conference Proceeding (Published)

=KDQJ & Managing Salesperson Opportunism: The Relational Governance
Mechanisms $PHUFDQ ODUNHILQJ $VVRFLDILRQ = LQIHU (GXFDIRW &RQIHUHQFH 3URFHHGLQJV

Other Intellectual Contributions
Book Review (Published), GSB Tier: 0
=KDQJ & Book Review: Relationship between Exporters and Their Foreign Sales and

Marketing Intermediaries (/6(9,(5 ,QIHIQDILRQD) %XVIQHVV SHYIHZ

Book Review (Published), GSB Tier: 0

=KDQJ & The Chinese Market In Foreign Eyes: A Review of 400 Million Customers and
Oil for the Lamps of China QG HG YR! &KIFDJIR ,LQRLY -RXUQD(I Rl ODFURPDUNHILQJ
KNS  ZZZ DINSRQ 0LQN FRP $0$% GRL DEV ILPN

Research Report (Published), GSB Tier: 0
"l %HQHGHIR & $ &DIDQIRQH 5 - =KDQJ & Model and exploratory study in the
People's Republic of China IKHG YR( SS
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