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Intellectual Contributions
7KH�8QLYHUVLW\�RI�9HUPRQW

-DQXDU\�����������'HFHPEHU���������

Book Chapters

Book, Chapter in Scholarly Book-New (Published)
]]�0F,QWRVK��%���=KDQJ��&� Aging challenges in China’s workforce: demographic projections,

labor market dynamics and solutions�

Book, Chapter in Scholarly Book-New (Published), GSB Tier: 8
]]�0F,QWRVK��%���=KDQJ��&��������� Aging: the Role of Work and Changing Implications in the

United States and China��1HZ�<RUN��6SULQJHU�3XEOLVKLQJ�

Book, Chapter in Scholarly Book-New (Accepted)
=KDQJ��&���LQ�SUHVV�� Managing supplier participation in supply chain innovation��2[IRUG�3UHVV�

Refereed Journal Articles

Journal Article, Academic Journal (Published), GSB Tier: 2
:DQJ��/���=KDQJ��&���/L��-���+XR��'���)DQ��;����������7KH�LQIOXHQFH�RI�VXSSOLHU�WUDQVDFWLRQ�VSHFLILF

LQYHVWPHQWV�RQ�LQWHUQDWLRQDO�EX\HU�RSSRUWXQLVP��HPSLULFDO�ILQGLQJV�IURP�ORFDO�VXSSOLHUV�LQ
&KLQD� International Marketing Review�

Journal Article, Academic Journal (Published), GSB Tier: 2
=KDQJ��&���=KHQJ��9��;���/L��-��-����������,V�FROODERUDWLRQ�D�EHWWHU�ZD\�WR�GHYHORS�WUXVW�DIWHU

RSSRUWXQLVP"�'LVWLQJXLVKLQJ�ILUP�DQG�ERXQGDU\�VSDQQHU�RSSRUWXQLVP� Industrial Marketing
Management, 82��������

Journal Article, Academic Journal (Published), GSB Tier: 2
:DQJ��/���=KDQJ��&���-LDQJ��)����������0DWFKLQJ�JRYHUQDQFH�PHFKDQLVPV�ZLWK�WUDQVDFWLRQ�

VSHFLILF�LQYHVWPHQW�W\SHV�DQG�VXSSOLHU�UROHV��$Q�HPSLULFDO�VWXG\�RI�FURVV�ERUGHU�RXWVRXUFLQJ
DUUDQJHPHQWV� International Business Review�

Journal Article, Academic Journal (Published), GSB Tier: 2
=KDQJ��&���%DL��$��;���*X��)��)����������&RQWUDFW�OHDUQLQJ�LQ�WKH�DIWHUPDWK�RI�H[FKDQJH

GLVUXSWLRQV��$Q�HPSLULFDO�VWXG\�RI�UHQHZLQJ�LQWHUILUP�UHODWLRQVKLSV� Industrial Marketing
Management�

Journal Article, Academic Journal (Published), GSB Tier: 2
=KDQJ��&���/L��-��-���+XDQJ��<����������6XVWDLQLQJ�UHODWLRQVKLSV�DIWHU�H[FKDQJH�QRQFRRRSHUDWLRQ�

Marketing Letters�

Journal Article, Academic Journal (Published), GSB Tier: 0
=KDQJ��&���:X��)���+HQNH��-��:����������/HYHUDJLQJ�%RXQGDU\�6SDQQLQJ�&DSDELOLWLHV�WR

(QFRXUDJH�6XSSOLHU�,QYHVWPHQW���$�&RPSDUDWLYH�6WXG\� Industrial Marketing Management�

Journal Article, Academic Journal (Published), GSB Tier: 0
=KDQJ��&���+HQNH��-��:���9LVZDQDWKDQ��6����������5HFLSURFLW\�EHWZHHQ�EX\HU�FRVW�VKDULQJ�DQG

VXSSOLHU�ZLOOLQJQHVV�WR�LQYHVW�LQ�WHFKQRORJ\� International Journal of Production Economics�

Journal Article, Academic Journal (Published), GSB Tier: 0
&DYXVJLO��6��7DPHU��'HOLQJRQXO��6���=KDQJ��&����������&XUELQJ�)RUHLJQ�'LVWULEXWRU�2SSRUWXQLVP�

$Q�([DPLQDWLRQ�RI�7UXVW��&RQWUDFWV��DQG�7KH�/HJDO�(QYLURQPHQW�,Q�,QWHUQDWLRQDO�&KDQQHO
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5HODWLRQVKLSV� Journal of International Marketing, 12�����������KWWS���ZZZ�DW\SRQ�
OLQN�FRP�$0$�GRL�DEV���������MLPN�������������

Journal Article, Academic Journal (Published)
+RQJ��5���=KDQJ��&���=KDQJ��=���+X��=��,V�EUDQG�JOREDOQHVV�FRPSDWLEOH�ZLWK�EUDQG�FRXQWU\�RI�

RULJLQ"�$Q�LQYHVWLJDWLRQ�RI�K\EULG�EUDQG�SRVLWLRQLQJ�VWUDWHJLHV�IRU�HPHUJLQJ�PDUNHW�EUDQGV�
International Marketing Review�

Journal Article, Academic Journal (Published), GSB Tier: 10
+XDQJ��<���6WLQTXLVW��%���=KDQJ��&���&DODQWRQH��5��&����������$�0L[HG�0HWKRG�6WXG\�RI�WKH

(IIHFWV�RI�*XDQ[L�EHWZHHQ�6DOHVSHUVRQV�DQG�%X\HUV�RQ�5HWDLOHU�6XSSOLHU�5HODWLRQVKLSV�LQ
&KLQD� Journal of Marketing Channels�

Journal Article, Academic Journal (Published), GSB Tier: 20
=KDQJ��&���9LVZDQDWKDQ��6���+HQNH�-U���-��:����������7KH�%RXQGDU\�6SDQQLQJ�&DSDELOLWLHV�RI

3XUFKDVLQJ�$JHQWV�LQ�%X\HU�6XSSOLHU�7UXVW�'HYHORSPHQW� Journal of Operations
Management, 29�������������
KWWS���ZZZ�VFLHQFHGLUHFW�FRP�VFLHQFH"BRE 0,PJ	BLPDJHNH\ %�9%����*:1&����
�	BFGL ����	BXVHU �������	BSLL 6����������������	BRULJLQ VHDUFK	BFRYHU'DWH ��
��)����)����	BVN ���������	YLHZ F	ZFKS G*/E9O]�
]6N]N	PG� GE�H�D������E����H����DG����H���	LH �VGDUWLFOH�SGI

Journal Article, Academic Journal (Published), GSB Tier: 20
+HQNH��-U���-��:���=KDQJ��&����������,QFUHDVLQJ�6XSSOLHU�'ULYHQ�,QQRYDWLRQ� MIT Sloan

Management Review���������KWWS���VORDQUHYLHZ�PLW�HGX�WKH�
PDJD]LQH�DUWLFOHV������ZLQWHU�������LQFUHDVLQJ�VXSSOLHU�GULYHQ�LQQRYDWLRQ�

Journal Article, Academic Journal (Published), GSB Tier: 20
=KDQJ��&���+HQNH�-U���-��:���*ULIILWK��'��$����������'R�%X\HU�&RRSHUDWLYH�$FWLRQV�0DWWHU�XQGHU

5HODWLRQDO�6WUHVV"�(YLGHQFH�IURP�-DSDQHVH�DQG�8�6��$VVHPEOHUV�LQ�WKH�8�6��$XWRPRWLYH
,QGXVWU\� Journal of Operations Management, 27�������������
KWWS���OLQNLQJKXE�HOVHYLHU�FRP�UHWULHYH�SLL�6���������������;

Journal Article, Academic Journal (Published), GSB Tier: 10
+HQNH�-U���-��:���<HQL\XUW��6���=KDQJ��&����������6XSSOLHU�3ULFH�&RQFHVVLRQV��$�/RQJLWXGLQDO

(PSLULFDO�6WXG\� Marketing Letters, 20�����������
KWWS���ZZZ�VSULQJHUOLQN�FRP�FRQWHQW�T����Z���W�������

Journal Article, Academic Journal (Published), GSB Tier: 10
=KDQJ��&���+X��=���*X��)��)����������,QWUD��DQG�,QWHUILUP�&RRUGLQDWLRQ�RI�([SRUW�0DQXIDFWXUHUV��$

&OXVWHU�$QDO\VLV�RI�,QGLJHQRXV�&KLQHVH�([SRUWHUV� Journal of International Marketing, 16����
��������

Journal Article, Academic Journal (Published), GSB Tier: 10
*ULIILWK��'��$���=KDQJ��&���&DYXVJLO��6��7����������$WWULEXWLRQV�RI�1RQFRRSHUDWLYH�,QFLGHQWV�DQG

5HVSRQVH�6WUDWHJLHV��7KH�5ROH�RI�1DWLRQDO�&KDUDFWHU� Journal of World Business, 41������
����
KWWSV���ZZZ�PVX�HGX�aJULII����DUWLFOHV��������-:%���*ULIILWK���=KDQJ���&DYXVJLO�SGI

Journal Article, Academic Journal (Published), GSB Tier: 10
=KDQJ��&���*ULIILWK��'��$���&DYXVJLO��6��7����������7KH�/LWLJDWHG�'LVVROXWLRQ�RI�,QWHUQDWLRQDO

'LVWULEXWLRQ�5HODWLRQVKLSV��$�3URFHVV�)UDPHZRUN�DQG�3URSRVLWLRQV� Journal of International
Marketing/American Marketing Association, 14�������������KWWS���ZZZ�DW\SRQ�
OLQN�FRP�$0$�GRL�DEV���������MLPN��������

Journal Article, Academic Journal (Published)
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'L�%HQHGHWWR��&��$���&DODQWRQH��5��-���=KDQJ��&����������,QWHUQDWLRQDO�7HFKQRORJ\�7UDQVIHU�
0RGHO�DQG�([SORUDWRU\�6WXG\�LQ�WKH�3HRSOH
V�5HSXEOLF�RI�&KLQD� International Marketing
Review (Special Issue on New Product Development), 20�������������
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Conference Proceeding (Published), GSB Tier: 2
=KDQJ��&���&DYXVJLO��6��7��$���*ULIILWK��'��$���=KDR��0��������� Recuperative Strategies to Non-

cooperative Incidents in International Distribution Partnerships��$FDGHP\�RI�,QWHUQDWLRQDO
%XVLQHVV�$PHULFDQ�0DUNHWLQJ�$VVRFLDWLRQ��KWWS���ZZZ�DW\SRQ�
OLQN�FRP�$0$�GRL�DEV���������MLPN��������

Conference Proceeding (Published)
=KDQJ��&���/L��-���+XDQJ��<��������� Relationship renewal after exchange disturbances: efficacy

of adjustments in formalization versus adjustments in socialization��$PHULFDQ�0DUNHWLQJ
$VVRFLDWLRQ�

Conference Proceeding (Published)
=KDQJ��&���&DYXVJLO��6��7���'HOLQRJXO��6��=��������� The Role of Relational Governance and

Formal Governance on Foreign Distributor Opportunism in Diverse Legal and Institutional
Environment��$PHULFDQ�0DUNHWLQJ�$VVRFLDWLRQ�6XPPHU�(GXFDWRUV
�&RQIHUHQFH�3URFHHGLQJV�

Conference Proceeding (Published)
=KDQJ��&��������� Managing Salesperson Opportunism: The Relational Governance

Mechanisms��$PHULFDQ�0DUNHWLQJ�$VVRFLDWLRQ�:LQWHU�(GXFDWRUV
�&RQIHUHQFH�3URFHHGLQJV�

Other Intellectual Contributions

Book Review (Published), GSB Tier: 0
=KDQJ��&��������� Book Review: Relationship between Exporters and Their Foreign Sales and

Marketing Intermediaries��(/6(9,(5��,QWHUQDWLRQDO�%XVLQHVV�5HYLHZ�

Book Review (Published), GSB Tier: 0
=KDQJ��&��������� The Chinese Market In Foreign Eyes: A Review of 400 Million Customers and

Oil for the Lamps of China���QG�HG���YRO�������&KLFDJR��,OOLQRLV��-RXUQDO�RI�0DFURPDUNHWLQJ�
KWWS���ZZZ�DW\SRQ�OLQN�FRP�$0$�GRL�DEV���������MLPN�������������

Research Report (Published), GSB Tier: 0
'L�%HQHGHWWR��&��$���&DODQWRQH��5��-���=KDQJ��&��������� Model and exploratory study in the

People's Republic of China���WK�HG���YRO������SS�����������


